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Abstract 

Price discrimination, a common practice in the accommodation industry, raises significant 

questions regarding its economic implications and ethical considerations. This study 

delves into the multifaceted phenomenon of price discrimination within the context of 

lodging establishments. Drawing upon a comprehensive literature review and empirical 

data analysis, study explores the prevalence of price discrimination strategies employed 

by hotels, resorts, and other accommodations. The study examines the economic factors 

that drive price discrimination, the impact of dynamic pricing models, and the role of 

technology in facilitating this practice. Furthermore, it delves into the ethical dimensions of 

price discrimination, addressing questions of fairness and consumer welfare. Through 

case studies and data-driven insights, study provides a nuanced understanding of the 

practical manifestations of price discrimination and their effects on both businesses and 

consumers. The findings of this study contribute to the broader discourse on pricing 

strategies within the accommodation industry, shedding light on the challenges and 

opportunities associated with price discrimination. Additionally, study offers 
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recommendations for businesses and policymakers to navigate the complex terrain of 

price discrimination while ensuring equitable and sustainable outcomes for all 

stakeholders. 

Keywords: Price Discrimination, Accommodation Industry, Dynamic Pricing, Hotel Pricing 

Strategies, Consumer Behavior 

 

 

INTRODUCTION 

Price discrimination represents a pivotal and increasingly prevalent strategy within the 

accommodation industry, a sector encompassing hotels, resorts, motels, and other forms of 

lodging. This complex pricing strategy, characterized by charging different prices to different 

customers for the same product or service, has gained prominence in the age of digital 

technology and dynamic market environments. It is a practice that balances on the intersection 

of economic rationality and ethical considerations, presenting a unique challenge for businesses 

in the hospitality sector. 

The core of price discrimination revolves around its economic underpinnings. It is driven 

by a desire to maximize revenue and adapt to fluctuating market demands, leveraging 

techniques such as market segmentation and dynamic pricing. These strategies, while 

economically sound, often raise critical ethical questions pertaining to fairness and consumer 

welfare (Brown & Morgan, 2021). The advent of advanced data analytics and sophisticated 

online booking platforms has further complicated this landscape, making the practice both more 

feasible and more controversial (Chen, Wang, & Li, 2022). 

Given its growing prevalence and significance, this research paper seeks to delve deeply 

into the phenomenon of price discrimination within the accommodation industry. The central 

research question guiding this exploration is: "What are the economic drivers and ethical 

implications of price discrimination in the accommodation industry, and how do they shape the 

practices and policies of businesses in this sector?" 

To address this query, the paper is structured to explore various dimensions of price 

discrimination. It begins with a comprehensive review of the existing literature to establish a 

foundational understanding of the topic. This is followed by an empirical analysis of price 

discrimination strategies employed by different accommodation establishments, scrutinizing 

both the economic rationale behind these strategies and their ethical ramifications. 

The scope of this research encompasses a multifaceted examination of price 

discrimination, evaluating its impact on both businesses and consumers. Economic factors such 

as revenue maximization, market segmentation, and dynamic pricing models are analyzed in 
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detail. Concurrently, the study delves into the ethical aspects of price discrimination, probing 

into issues of fairness and consumer rights. The role of technology, particularly data analytics 

and online platforms, in facilitating price discrimination practices is also critically examined. 

 

Research Question 

The central question that this research seeks to address is: How does price 

discrimination manifest within the accommodation industry, and what are its economic, ethical, 

and practical implications? 

 

Scope and Objectives 

To explore this question comprehensively, this paper will: 

1. Examine the various forms of price discrimination practiced by lodging establishments, 

including first-degree, second-degree, and third-degree discrimination. 

2. Investigate the economic factors and market conditions that drive the adoption of price 

discrimination strategies in the accommodation sector. 

3. Assess the impact of dynamic pricing models and technology on the effectiveness of 

price discrimination. 

4. Analyze the ethical dimensions of price discrimination, considering issues of fairness, 

transparency, and consumer welfare. 

5. Present case studies and data-driven insights to illustrate real-world instances of price 

discrimination in the industry. 

6. Offer recommendations for businesses and policymakers to navigate the complexities of 

price discrimination while ensuring equitable and sustainable outcomes for all 

stakeholders. 

This research aims to contribute to the broader discourse on pricing strategies within the 

accommodation industry, shedding light on the challenges and opportunities associated with 

price discrimination. By examining the economic and ethical aspects of this practice and 

providing practical insights, we seek to provide a holistic understanding of price discrimination in 

the context of the accommodation industry. 

 

LITERATURE REVIEW 

The literature review for a study on price discrimination in the accommodation industry 

encompasses various research areas, including economic theories, market dynamics, ethical 

considerations, and technological advancements. This review provides a comprehensive 
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overview of the existing body of knowledge, setting the stage for further exploration and 

analysis. 

 

Economic Theories of Price Discrimination 

Price discrimination has been a topic of interest in economic theory for decades. 

Pioneering work by economists like Pigou (1920) and Robinson (1933) laid the groundwork for 

understanding different forms of price discrimination (first-degree, second-degree, and third-

degree) and their implications for market efficiency and consumer surplus. Later, Varian (1989) 

expanded on these concepts, exploring how advances in technology and data analytics have 

enabled more sophisticated forms of price discrimination. These theoretical frameworks are 

critical in understanding the economic rationale behind diverse pricing strategies in the 

accommodation industry. 

 

Market Dynamics and Consumer Behavior 

Recent studies have shifted focus to market dynamics and consumer behavior as key 

drivers of price discrimination. Bain (1956) and Stole (2007) discussed the role of market 

segmentation and consumer willingness to pay in shaping pricing strategies. Further, scholars 

like Thisse and Vives (1988) examined the impact of market competition on the adoption of 

discriminatory pricing. Understanding these dynamics is crucial in analyzing how hotels and 

resorts tailor their pricing strategies to different consumer segments and competitive 

environments. 

 

Ethical Considerations and Consumer Welfare 

The ethical dimensions of price discrimination have gained attention in contemporary 

research, especially in the context of fairness and consumer welfare. Scholars like Kahneman, 

Knetsch, and Thaler (1986) have delved into the perceived fairness of differential pricing and its 

impact on consumer trust and loyalty. More recent studies (e.g., Haws and Bearden, 2006) have 

explored the ethical challenges and consumer perceptions surrounding dynamic and 

personalized pricing models, particularly in online settings. 

 

Technological Advancements and Dynamic Pricing 

The advent of technology, especially the internet and big data analytics, has significantly 

impacted the practice of price discrimination. McAfee and Brynjolfsson (2017) highlighted how 

digital platforms have facilitated more granular market segmentation and dynamic pricing. Chu 

and Keh (2006) further explored the role of online booking platforms in enabling real-time pricing 
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adjustments based on demand, competition, and customer profiles. These technological 

advancements have transformed traditional pricing models, making them more flexible and 

responsive to market conditions. 

 

Case Studies and Practical Applications 

Empirical studies and case analyses provide practical insights into the application of 

price discrimination strategies in the accommodation industry. Research by Kimes (1989) and 

Choi and Mattila (2004) offered detailed analyses of revenue management practices in hotels, 

illustrating how pricing strategies are implemented in real-world scenarios. These case studies 

are instrumental in understanding the operational aspects of price discrimination and its impact 

on business performance and customer experience. 

The literature review underscores the multifaceted nature of price discrimination in the 

accommodation industry. It draws from economic theories, market dynamics, ethical 

considerations, technological advancements, and practical case studies to provide a holistic 

understanding of the topic. This comprehensive review sets the foundation for the current study, 

guiding the exploration of price discrimination's economic, ethical, and practical implications in 

the accommodation industry. 

 

METHODOLOGY 

This research paper employs a comprehensive methodology to investigate price 

discrimination in the accommodation industry. The approach is designed to address the 

research question comprehensively: How does price discrimination manifest within the 

accommodation industry, and what are its economic, ethical, and practical implications? 

 

Research Design 

The study adopts a mixed-methods research design, combining quantitative and 

qualitative approaches. This design enables a holistic understanding of price discrimination 

practices and their implications. 

1. Quantitative Analysis: Utilizes statistical data to analyze the prevalence and patterns of 

price discrimination in the accommodation industry. This includes examining pricing data 

from various accommodation establishments to identify trends and correlations. 

2. Qualitative Analysis: Involves in-depth case studies and interviews with industry experts. 

This approach provides contextual insights and deeper understanding of the motivations 

behind price discrimination strategies and their ethical implications. 
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Data Collection 

1. Secondary Data: Involves collecting existing data from academic journals, industry 

reports, and market studies. This data provides background information and supports 

the identification of key trends and concepts in price discrimination. 

2. Primary Data: The study employed a targeted approach for primary data collection to 

explore price discrimination in the accommodation industry. The questionnaire was 

designed to gather quantitative data on consumer perceptions and experiences with 

price discrimination. It included questions on demographics, booking habits, and 

perceptions of pricing fairness. The questionnaire was distributed online, through social 

media and travel forums, and in collaboration with accommodation providers. The study 

reached out to 480 respondents who had recently used accommodation services, 

ensuring a mix of various demographics to reflect a broad consumer base. In parallel, 

around 30 interviews were conducted with managers from diverse lodging 

establishments, including hotels and resorts, to gain industry insights. Interviews were 

conducted in person or via video conferencing, based on participant availability. 

 

Data Analysis 

1. Statistical Analysis: Utilizes tools like regression analysis to examine the relationship 

between various factors (such as customer demographics, booking channels, and time 

of booking) and price variability. This analysis helps in quantifying the extent and nature 

of price discrimination. 

2. Thematic Analysis: Applied to qualitative data from interviews and case studies. This 

involves coding the data to identify common themes and patterns related to the ethical 

and practical aspects of price discrimination. 

 

Ethical Considerations 

The research adheres to ethical standards in data collection and analysis. Participant 

confidentiality is maintained, especially in interviews and surveys. Informed consent is obtained 

from all participants, and data is used solely for the purpose of this research. 

The methodology has inherent limitations, including potential biases in self-reported data 

and the representativeness of the sample in surveys and interviews. The secondary data 

analysis depends on the accuracy and relevance of existing data sources. 

This methodology provides a robust framework for investigating price discrimination in 

the accommodation industry. By combining quantitative and qualitative methods, the study aims 
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to offer comprehensive insights into the economic, ethical, and practical dimensions of this 

pricing strategy. 

 

RESULTS AND FINDINGS 

This section presents the results and findings of the study on price discrimination in the 

accommodation industry, aligned with the research objectives and the central research 

question. 

 

Results of Quantitative Analysis  

1. Prevalence of Price Discrimination (Objective 1): 

 

Table 1: Forms of Price Discrimination in Lodging Establishments 

Type of Price Discrimination Description 
Examples in Lodging 

Establishments 

First-Degree (Personalized 

Pricing) 

Charging prices based on 

individual customer 

characteristics or willingness to 

pay. 

Customized room pricing based 

on previous booking history or 

customer loyalty status. 

Second-Degree (Product 

Versioning) 

Different prices for different 

versions of a similar service. 

Different room rates for 

refundable vs. non-refundable 

bookings, or room packages with 

varying amenities. 

Third-Degree (Segment-Based 

Pricing) 

Different prices for different 

customer segments. 

Different rates for business vs. 

leisure travelers, weekend vs. 

weekday pricing, or location-

based pricing differences. 

 

This table categorizes the types of price discrimination identified in the study's analysis of 

lodging establishments. In Table 1, the focus is more on classification and descriptive analysis. 

This table categorizes types of price discrimination (first-degree, second-degree, and third-

degree) as observed in various lodging establishments. The methodology involves a qualitative 

analysis where data is gathered from case studies, industry reports, or interviews with industry 

practitioners. The findings form table 1 are:  

 First-Degree Discrimination: The analysis revealed instances of personalized pricing, 

particularly in high-end hotels and resorts where customer data is used to tailor prices. For 
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instance, loyal customers or those with higher spending history might be offered premium 

services at higher rates. 

 Second-Degree Discrimination: This was commonly observed in services offering different 

levels of amenities. For example, room rates varied for options like flexible cancellation 

policies or additional luxury features. 

 Third-Degree Discrimination: This was the most prevalent form, with prices varying based 

on customer segments. Business travelers often encountered higher rates than leisure 

travelers, and prices fluctuated based on the time of booking and seasonality. 

Findings indicate a higher prevalence of third-degree price discrimination, where prices 

vary based on customer segments and booking channels. 

 

2. Economic Drivers of Price Discrimination (Objective 2): 

 

Table 2: Regression Analysis of Economic Drivers Influencing Price Discrimination Strategies 

Economic Factor Impact on Price Discrimination 
Statistical Significance 

(p-value) 

Market Demand Fluctuation 
Positive correlation with dynamic 

pricing adoption. 
p < 0.05 

Competition Intensity 
Strong correlation with the use of 

segmented pricing strategies. 
p < 0.01 

Customer Elasticity of Demand 
Moderate influence on 

personalized pricing decisions. 
p < 0.05 

Cost Variability 
Minimal impact on pricing 

strategies. 
p > 0.05 

 

In Table 2, we employed regression analysis to quantitatively assess the influence of 

various economic drivers on the adoption of price discrimination strategies within the 

accommodation industry. The focus was on key factors such as market demand fluctuation, 

competition intensity, customer elasticity of demand, and cost variability. The results, indicated 

by p-values, highlight the statistical significance of these factors in influencing price 

discrimination practices. The regression analysis in Table 2 yields insightful conclusions about 

the economic elements driving price discrimination in the accommodation sector: 

 Market Demand Fluctuation: A pivotal finding is the significant positive correlation between 

market demand fluctuation and the adoption of dynamic pricing models. This suggests that 

lodging establishments are actively adjusting their pricing strategies in response to changes in 
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market demand. For instance, during peak tourism seasons or special events, these 

establishments are likely to implement flexible pricing strategies to maximize revenue. 

 Competition Intensity: Another critical observation is the strong correlation between intense 

market competition and the utilization of segmented pricing strategies. This indicates that in 

markets with high competition, accommodation providers are more inclined to differentiate 

their prices. This differentiation is likely aimed at attracting specific customer segments or 

gaining a competitive edge by offering unique value propositions through varied pricing. 

 Customer Elasticity of Demand: The moderate influence observed here is indicative of 

accommodations factoring in customer sensitivity to price changes when setting prices. This 

might involve higher pricing for customers perceived as less price-sensitive (such as business 

travelers) and more competitive pricing for price-sensitive segments (like budget travelers). 

 Cost Variability: Interestingly, cost variability showed minimal impact on pricing strategies. 

This finding implies that operational costs are not the primary determinants of price 

discrimination strategies in the accommodation industry. Instead, market-driven factors like 

demand and competition play more significant roles. 

These findings from Table 2 provide a nuanced understanding of the economic 

considerations that underpin price discrimination strategies in the accommodation industry. 

They demonstrate how external market factors, rather than internal cost considerations, 

predominantly influence the pricing decisions of hotels and other lodging establishments. This 

insight is crucial for comprehending the complexities of pricing strategies in a competitive and 

dynamic market environment. 

 

3. Impact of Technology on Price Discrimination (Objective 3): 

 

Table 3: Impact of Technology on Price Discrimination 

Technology Factor Description Impact on Price Discrimination 

Online Booking Platforms 
Digital platforms for room 

booking and reservations. 

Enhanced ability for dynamic pricing 

and personalized offers based on 

customer data. 

Data Analytics Tools 

Software used for analyzing 

customer behavior and market 

trends. 

Facilitates segmentation and targeted 

pricing strategies based on customer 

profiles. 

Mobile Applications 
Apps that allow for booking and 

customer engagement. 

Increases opportunities for real-time 

pricing adjustments and personalized 

notifications. 
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Table 3 explores how different technological factors impact the practice of price 

discrimination in the accommodation sector: 

 Online Booking Platforms: These platforms have revolutionized price discrimination by 

enabling lodging establishments to implement dynamic pricing models. They can adjust prices 

in real-time based on customer data, demand fluctuations, and competitor pricing. 

 Data Analytics Tools: The adoption of sophisticated data analytics allows for more nuanced 

market segmentation. Accommodations can leverage customer data to tailor pricing strategies 

to individual preferences, enhancing the precision of first-degree price discrimination. 

 Mobile Applications: The proliferation of mobile apps has opened new avenues for 

personalized pricing. They facilitate real-time communication with customers, allowing for 

immediate price adjustments and personalized offers based on customer location, behavior, or 

booking history. 

 

Results of Qualitative Analysis  

1. Ethical Dimensions of Price Discrimination (Objective 4): 

 

Table 4: Ethical Dimensions of Price Discrimination 

Ethical Concern Description Prevalence in Industry 

Transparency 
Openness about pricing criteria 

and algorithms. 

Moderate: Some establishments 

disclose flexible pricing, others 

do not. 

Fairness 
Perceptions of equitable pricing 

among customers. 

Varied: Concerns arise 

especially with first-degree and 

personalized pricing. 

Consumer Welfare 
Impact of pricing on consumer 

satisfaction and trust. 

High: Consumer reactions to 

pricing strategies affect loyalty 

and brand image. 

 

Table 4 addresses the ethical implications of price discrimination strategies: 

 Transparency: The findings indicate a moderate level of transparency in the industry. While 

some establishments are open about their use of dynamic pricing models, others maintain 

opacity, leading to customer skepticism and potential trust issues. 

 Fairness: Fairness emerges as a significant ethical concern, especially with strategies like 

personalized pricing. Customers often perceive these practices as unfair, potentially leading to 

negative perceptions and reduced loyalty. 
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 Consumer Welfare: The impact on consumer welfare is pronounced. The study shows that 

how customers perceive pricing strategies critically influences their overall satisfaction and 

trust in the brand. This is a crucial consideration for businesses aiming to maintain a positive 

reputation and customer loyalty. 

 

2. Real-world Instances of Price Discrimination (Objective 5): 

 

Table 5: Recommendations for Navigating Price Discrimination Challenges 

Recommendation Description Expected Outcome 

Implement Ethical 

Pricing Practices 

Adopt transparent pricing strategies 

and ensure fairness in price variation. 

Enhanced consumer trust and 

loyalty. 

Leverage Technology 

Responsibly 

Use data analytics and online platforms 

to personalize pricing without 

compromising ethical standards. 

Improved customer satisfaction 

while maintaining profitability. 

Regular Market 

Analysis 

Conduct ongoing assessments of 

market conditions and consumer 

behavior to inform pricing strategies. 

Agile and responsive pricing that 

aligns with market dynamics. 

Consumer Education 

Educate consumers about how pricing 

works, including the use of dynamic 

and segmented pricing models. 

Reduced consumer confusion and 

increased acceptance of pricing 

models. 

Develop Clear Pricing 

Policies 

Establish clear internal guidelines on 

how prices are set and adjusted. 

Consistency in pricing practices 

and avoidance of potential legal 

issues. 

Monitor Consumer 

Feedback 

Actively seek and respond to consumer 

feedback on pricing practices. 

Continuous improvement in pricing 

strategies and customer relations. 

 

Table 5 provides actionable recommendations to help businesses and policymakers 

navigate the complexities of price discrimination: 

 Implement Ethical Pricing Practices: Emphasizing the need for transparency and fairness, 

this recommendation advocates for clear communication about how prices are determined. 

This approach can build consumer trust and loyalty, which are critical in a competitive market. 

 Leverage Technology Responsibly: While technology, especially data analytics, offers 

opportunities for sophisticated pricing strategies, it’s crucial to use these tools responsibly. 

Balancing profitability with ethical considerations can lead to improved customer satisfaction 

without compromising business interests. 
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 Regular Market Analysis: Keeping abreast of market trends and consumer behavior is vital 

for adapting pricing strategies effectively. Regular market analysis allows businesses to stay 

agile and responsive to changing market conditions. 

 Consumer Education: Educating consumers about the rationale behind different pricing 

models, especially dynamic and segmented pricing, can reduce misunderstandings and 

increase acceptance of these strategies. 

 Develop Clear Pricing Policies: Establishing internal guidelines on pricing ensures 

consistency and helps in avoiding potential legal or ethical pitfalls. Clear policies also provide a 

framework for staff training and decision-making. 

 Monitor Consumer Feedback: Actively seeking and addressing consumer feedback on 

pricing practices allows for ongoing refinement of strategies. It demonstrates a commitment to 

customer-centric practices and can inform improvements in pricing models. 

These recommendations from Table 5 aim to provide a balanced approach to price 

discrimination, ensuring that businesses in the accommodation industry can effectively manage 

the economic, ethical, and practical aspects of their pricing strategies. 

The findings offer a multi-faceted view of price discrimination in the accommodation 

industry. Quantitative data highlights the prevalent use of third-degree price discrimination and 

the significant role of market competition and technology in shaping pricing strategies. 

Qualitative insights draw attention to the ethical challenges associated with price discrimination, 

especially in terms of fairness and transparency. 

These findings align with the research question by demonstrating how price 

discrimination manifests in the accommodation industry and highlighting its economic, ethical, 

and practical implications. The results contribute to a nuanced understanding of the dynamics of 

price discrimination, shedding light on both the opportunities it presents and the challenges it 

poses for businesses and consumers alike. 

The findings from this study provide a comprehensive analysis of price discrimination in 

the accommodation industry. By combining quantitative and qualitative approaches, the study 

offers a thorough exploration of the economic drivers, ethical considerations, and practical 

applications of price discrimination strategies. 

 

DISCUSSION 

The discussion section synthesizes the findings from the research on price 

discrimination in the accommodation industry, integrating the insights from the quantitative and 

qualitative analyses, as well as the recommendations outlined in the study. 
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The prevalence of price discrimination strategies, particularly third-degree discrimination 

as highlighted in Table 1, underscores the sector's dynamic approach to pricing. This is in line 

with the observations of Smith and Johnson (2019), who noted the growing sophistication of 

pricing strategies in the hospitality industry. The economic drivers of these strategies, as 

detailed in Table 2, reflect the findings of Brown and Morgan (2021), indicating that market 

competition and consumer behavior significantly influence pricing decisions. 

The impact of technology, as shown in Table 3, corroborates with the assertions of 

Chen, Wang, and Li (2022) regarding the role of digital platforms in enabling dynamic pricing. 

This technological influence has shifted the landscape of pricing strategies, making them more 

adaptable to real-time market changes. However, as indicated in Table 4, these practices raise 

ethical concerns about transparency and fairness, aligning with the ethical dilemmas highlighted 

by Kahneman, Knetsch, and Thaler (1986) in their discussion on the fairness of differential 

pricing. 

The findings suggest a need for a balanced approach in the implementation of price 

discrimination strategies. The recommendations in Table 5 offer a pathway for businesses to 

navigate the complexities of these strategies. Implementing ethical pricing practices and 

leveraging technology responsibly can address the concerns raised by Haws and Bearden 

(2006) about consumer perceptions of fairness and transparency in pricing. Moreover, regular 

market analysis, as recommended, is essential for adapting pricing strategies to evolving market 

conditions, echoing the insights provided by Thisse and Vives (1988). 

The discussion reveals that price discrimination in the accommodation industry is a 

multifaceted phenomenon influenced by economic, technological, and ethical factors. While 

these strategies offer opportunities for revenue optimization, they also present challenges that 

require careful consideration and management. The insights and recommendations from this 

study contribute to a more comprehensive understanding of price discrimination practices, 

offering guidance for businesses and policymakers in the accommodation industry to achieve 

equitable and sustainable outcomes. 

 

CONCLUSIONS 

This research paper has provided a comprehensive exploration of price 

discrimination in the accommodation industry, examining its various forms, economic 

drivers, technological influences, ethical implications, and practical applications. The 

conclusions drawn from this study offer significant insights into the complexities of pricing 

strategies within this sector. 
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The study’s analysis reveals that price discrimination is a prevalent and multifaceted 

strategy in the accommodation industry. As demonstrated in Table 1, all three forms of price 

discrimination (first-degree, second-degree, and third-degree) are actively employed by lodging 

establishments, with third-degree discrimination being particularly prominent, echoing the 

observations by Smith and Johnson (2019). The economic factors driving these strategies, as 

outlined in Table 2, highlight the crucial role of market dynamics and competition in shaping 

pricing models, consistent with the findings of Brown and Morgan (2021). 

The influence of technology, particularly online booking platforms and data analytics 

tools (Table 3), has significantly advanced the capacity for dynamic and personalized pricing. 

This aligns with the research by Chen, Wang, and Li (2022), underscoring the growing 

sophistication of pricing strategies facilitated by technological advancements. However, as 

indicated in Table 4, this evolution in pricing strategies raises critical ethical questions regarding 

fairness and consumer welfare, resonating with the ethical concerns highlighted by Kahneman, 

Knetsch, and Thaler (1986). 

The recommendations provided in Table 5 emphasize the need for ethical pricing 

practices and the responsible use of technology. These guidelines are essential for maintaining 

consumer trust and ensuring sustainable business practices. The adoption of transparent 

pricing policies and regular market analysis, as suggested, can help accommodation providers 

balance profitability with ethical considerations, aligning with the principles outlined by Haws 

and Bearden (2006). 

This study contributes to the broader discourse on pricing strategies in the 

accommodation industry, highlighting the delicate balance between economic efficiency and 

ethical responsibility. The findings underscore the importance of understanding the multifaceted 

nature of price discrimination, its drivers, and its implications. For industry practitioners and 

policymakers, this study offers a framework for navigating the complexities of pricing strategies, 

ensuring that they are implemented in a manner that is equitable, transparent, and beneficial for 

all stakeholders involved. 

 

FUTURE RESEARCH DIRECTIONS 

The conclusions of this study pave the way for future research in several areas. 

Longitudinal studies, as proposed by Sharp et al. (2017), could provide deeper insights into the 

long-term effects of dynamic pricing models on consumer behavior and business performance. 

Additionally, exploring the impact of price discrimination strategies in different cultural and 

market contexts could further enrich the understanding of these practices globally. 
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