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Abstract 

Every developing country in the world is doing its best to solve the problem of unemployment 

among the youth. In Kenya, the government has initiated youth fund as a means of accessing 

financial assistance to both women and the youth. The biggest challenge of this initiative has 

been documentation. All financial institutions require a business plan as a minimum requirement 

for receiving financial assistance. The study analyzed the role of a business plan in assessing 

youth fund, assessed the awareness level the youth have on business planning, and looked at 

the on lending of the youth fund. Various elements of a business plan were used. Descriptive 

research design was used since it was an investigation on trying to understand the operation 

and mode the youth groups adopt in preparing a business plan. Target population was 150 

youth groups. Questionnaires were used to collect data in census. This study aimed to find out if 

youth groups get access to the youth fund issued by the government and if the youth were able 

to create a good business plan document which is mandatory so as to get access to the youth 

fund. From the findings, it was clear that 60% of the youth groups understood the purpose and 

direction of a business plan while it was not clear to 40% of the youth. It was further found that 

youth groups face different challenges with regard to making a business plan. These challenges 

included financial projections, lack of viable business plans, and overestimation of revenue 

amongst others.  
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INTRODUCTION 

With regard to White (1994), it is stated study that if a company is serious about the business it 

is undertaking a formal business plan is necessary and must be in place.  This shows all 

interested parties who involve, employees, investors, partners and shareholders that the 

company is committed about the business which the organization is committed to undertake to 

ensure continuity of business in the organization and to build business. Without a business plan, 

organizations are seen not to have a going concern and the interested parties not assured of 

their investments and security in the organization.  

The researcher found out if the youth in the research had prepared a good business plan 

that is assured to meet all the organizations business needs and wants in the current period and 

in the future of the business they want to carry out, in that many youth groups do not know how 

to do it the right way. This is a problem to both the youth, internal and external stakeholders of 

the businesses the youth want to start because the organization was not be serious about its 

business undertaking.  

According to Conway (2008), he contended that business planning enables an 

organization to better understand their customers. When an organization better understands its 

customers, the organization would be able to answer the questions, why do they buy when they 

buy? Why don’t they when they don’t? An organizations in-depth customer analysis is essential 

to an effective business plan and a successful business in the future. The researcher ensured 

that the organization is able to better understand its customers through looking if the 

organization has a properly prepared business plan and if the organization has in its business 

plan entered the needs and wants of its customers since customers are the most important 

factor in an organization and without customers an organization would not be in existence. An 

organizations business plan should thus cater for its customers’ needs and wants in the 

business plan prepared by the organization. 

A good business planning helps to assess the feasibility of a business venture by looking 

at how good the business opportunity is to the youth group starting up a business.  A business 

plan process involves researching the target market, as well as the competitive landscape, and 

serves as a feasibility study for the success of the business venture the organization plans to 

undertake. Without a good business plan, an organization would not be able to know the 

opportunities and shortfalls that it is likely to experience in the market while undertaking the 

business. Thus, a good business plan is important to every organization since an organization 

without a business plan would be blindly going into business without knowing of the business 

opportunities and threats available to the organization in the market in which it seeks to operate 

in Conway (2008). According to Sommer (2009), he stated that good business plan helps to 

http://ijecm.co.uk/


© Muthee & Kwasira 

Licensed under Creative Common     Page 474 

 

determine an organization financial need. A business plan is used to determine if the business 

needs to raise capital and how much capital is need by the youth groups. A good business plan 

creation process helps the youth groups to determine exactly how much capital is needed and 

what the finance would be used for.  

A good business plan helps youth groups reduce the risk of pursuing the wrong business 

opportunity, this is because the youth groups are better able to determine which are the most 

viable and favorable businesses to undertake. A good business plan sets out the mains areas of 

business which the youth are capable of achieving in the organization since a good business 

plan also looks at the market in which the youth groups work in and establishes whether there 

are any good business prospects in those area of business. Many youth groups and businesses 

who do not create a business plan or which create poor business plans are not able to 

determine whether there are any good business opportunities  in their areas of business thus 

leading to poor business choices that lead to businesses collapsing. 

Many organizations do not know the market in which their businesses operate in and this 

is due to lack of proper business planning in regard to the organization market trends (Tor & 

Dhir, 2011). The youth fund is one of the most important ways the government has come with to 

create employment to the youth. Thus, a good business plan is very essential for accessing the 

youth fund to startup new and continuing businesses by youth groups since the government 

wants to ensure that the funds are used in a good and efficient way.  

Business planning is a major part of starting any business. This is why the Kenyan 

government has made it necessary and mandatory for youth groups to have a well stated and 

convincing business plan. The fund was established to facilitate investment in micro, small and 

medium enterprises (SME) oriented commercial infrastructure such as business or industrial 

parks, markets or business incubators that are beneficial to youth enterprises through the 

ministry of youth affairs (MOYA). According to Awogbenle (2010) youth entrepreneurship is 

critical in promoting innovation and resilience among the youth. The youth fund promotes 

entrepreneurship which in turn helps young women and men develop new skills and 

experiences that can be applied to many other challenges in life. Youth fund also promotes the 

revitalization of the local communities by providing value in goods and services.  

Despite the numerous benefits, the development of youth fund in many countries has 

faced numerous challenges. These include unfavorable administrative and regulatory burdens, 

poor access to finance, market, entrepreneurship education and business development services 

for the start-ups by young people in high-income and developing countries (World Bank, 2005) 

Chigunta (2002).   Unemployment and poverty are serious problems facing the youth in Nakuru 

County. The promotion of the youth fund among the youth for self-employment in this area is 
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derailed by credit inaccessibility and unavailability among other challenges which the youth fund 

seeks to rectify through establishment of the youth enterprise development fund YEDF. Nakuru 

County has a population of about 297,000 youth.  

 

Statement of the Problem 

The establishment of the youth fund in 2006 as one of the flagship projects of Kenya Vision 

2030 under the social pillar was meant to promote youth businesses as an alternative source of 

employment. However, despite the introduction of this fund to cross the financing gap, number 

of youth business in Nakuru County still remains small in comparison with the high numbers of 

unemployed youth in the area. To access the youth fund, youth groups have to come up with a 

well written business plan. This has been a challenge to the youth since they lack the 

knowledge of preparing a business plan which is very crucial when making a business plan. In 

Nakuru County the youth constitute 37% of the county population. They present a challenge as 

well as on opportunity in the county’s development. Unemployment is the most significant 

challenge faced by this group because majority of them do not have appropriate vocational or 

professional training. Thus, they have limited chances of fully participating in the labour market 

(Republic of Kenya, 2013). Subsequently, the government has released Kshs 15,437,065 to 322 

youth groups, Kshs. 475,000 to individual members and Kshs. 120,046,484 disbursed to 9,524 

youths through the financial intermediaries in Nakuru County.  

Thus this study will find out the effectiveness of the youth fund in reducing the 

challenges faced by the youth groups in Nakuru County. The research study will determine how 

a business plan helps access youth fund, the level of awareness of a business plan to the 

youth, extent to which on lending is provided by youth fund and the challenges faced by the 

youth when making a business plan. 

 

General Objective 

The general objective of the study was to assess the use of business plan document in 

accessing youth funds in Nakuru County, Kenya. 

 

Specific Objectives 

i. To analyze the role of a business plan in accessing youth funds in Nakuru County  

ii. To assess challenges facing the youth when making a business plan in Nakuru County  
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THEORETICAL REVIEW 

Theoretical framework gives the meaning of a word in terms of the theories of a specific 

discipline. This definition assumes both knowledge and acceptance of the theories that it 

depends on. 

 

Motivation Theory 

Fredrick Herzberg defined motivation as the psychological feature that arouses an organization 

to action toward a desired goal and elicits, controls, and sustains certain goal directed towards 

behavior. Fredrick Herzberg (1987) had close links with Maslow and believed in a two factor 

theory of motivation. He argued that there were certain factors that a business could introduce 

that would directly motivate employees to work harder referred to as motivators. However, there 

were factors that would de-motivate an employee if not present but would not in themselves 

actually motivate employees to work harder. Motivators are more concerned with the actual job 

itself.  

For instance how interesting the work is how much opportunity it gives for extra 

responsibility, recognition and promotion. Hygiene factors are factors which ‘surround the job’ 

rather than the job itself. For example youth groups work in a business if they have been 

provided a reasonable level of pay and safe working conditions but these factors do not make 

them work harder once these factors are provided. Importantly Herzberg viewed pay as a 

hygiene factor which is in direct contrast to Taylor who viewed paying and piece rate in 

particular.  

Herzberg believed that businesses should motivate employees by adopting a democratic 

approach to management and by improving the nature and content of the actual job through 

certain methods. Some of the methods managers use to achieve this are, job enlargement, job 

enrichment and empowerment. This greatly helped the youth in that the youth will have more 

empowerment to start up their own businesses through the help of the youth fund. The youth 

fund greatly motivates if they start up their own businesses that they are comfortable and 

confident provided they provide a well defined business plan that shows growth and going 

concern.  

 

Behavioral Theory 

According to Cyert and March (1963), a better understanding of the human behavior at work 

can be looked at such things as motivation, conflict, expectations, group dynamics, and 

improved productivity. The theorists who contributed to this school viewed employees as 

individuals, resources, and assets to be developed and worked with not as machines, as in the 
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past. Elton Mayo’s contributions came as part of the Hathorne studies, a series of experiments 

that rigorously applied classical management theory only to reveal its shortcomings. Abraham 

Maslow, a practicing psychologist, developed one of the most widely recognized need theories, 

a theory of motivation based upon a consideration of human needs.  

His theory of human needs had three assumptions, human needs are never completely 

satisfied, human behavior is purposeful and is motivated by the need for satisfaction, needs can 

be classified according to a hierarchical structure of importance, from the lowest to highest. 

Thus, youth groups should be properly motivated so as to lead to better contribution to the 

profitability of their business start ups through proper business planning and improved work 

performance which was boosted by funding through the youth fund in Kenya.  

 

CONCEPTUAL REVIEW 

Conceptual review simply puts into perspective the studies that have hitherto been conducted in 

respect of business plans and accessibility of funds by particularly by the youth.  

 

Role of Business Plan 

A road map to doing any businesses is by preparing a well-documented business plan. A 

business plan serves as a type of road map for your business by clarifying where you are, 

where you want to be in future and how you plan to get there. Without a clear business plan, 

you may resort to methods of trial and error to attain business success, and it was much more 

difficult to determine whether you're making real progress. 

Details of a business are the second major components of preparing a business plan in 

a company. A business plan explains what your business is about by describing your products 

or services in detail and what the ultimate goals of your business are. For example, your plan 

may stipulate what your revenue goals are for each of your first three years of operation. Your 

plan should also indicate why you believe there is a need for your business and who your main 

competitors were. 

Marketing Plan is a crucial component while making a business plan. This is because a 

business plan describes how a company intends to market its products or services as well as 

identifies its target market. For example, if is selling a product that appeals to young 

professionals between the ages of 25 and 35, a plan should include the marketing strategy 

intended to be used to reach them, such as developing advertising for media outlets that appeal 

to that particular demographic. 

Initial Costs of doing business are necessary and well explained in a business plan. If a 

business requires any start-up capital or costs, a business plan should list all required items and 
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the anticipated cost for each. If a business is seeking financing, one needs to determine how 

much money is needed to be borrowed and how one arrived at the figure. Possible costs can 

include a place of business, equipment, the hiring of employees and marketing expenses. 

Securing financing for a business is a crucial activity for doing and conducting business. 

A business plan is essential if one intends to seek financing to start up a business. Financial 

institutions such as banks need to see a plan to determine the viability of a business idea. If one 

is seeking investors as a means of raising capital, the investors most likely want to view a plan 

to determine their level of investment risk (Chinguta, 2001). 

 

Business Plan Challenges 

There were challenges when preparing business plans of any company or business. Such 

challenges included getting the right people involved in the process and securing their 

commitment to what is proposed and their role within the plan. Having a detailed planned 

document and communicating it to all the interested parties. This ensured that the business plan 

was well implemented and the business was well maintained according to the set plans. 

Setting goals and objectives that are SMART (Specific, Measurable, Acceptable, 

Realistic and Timely) and having clear lines of accountability are essential when preparing a 

business plan. This is because a good business plan needs to show accountability in the 

business or project to be undertaken. 

Regularly reviewing the progress of preparing a business plan is a major hindrance 

since plans availability changes as they are implemented and those changes need to be 

recorded and appropriate revisions to budgets and timescales are made. It is also essential to 

communicate the updated plans to all parties to the plan. At the end of the process, project or at 

major interim stages key participants needed to reflect on the plan and the planning process to 

see what could have been improved and what went well (Chigunta, 2001). 

 

Access to Youth Funds 

The on-lending component of the Fund mainly works through Financial Intermediaries such as 

banks, Non Governmental Organizations (NGOs), Savings and Credit Cooperatives (SACCOs), 

and Micro Finance Institutions (MFIs). The youth access funds directly either as individuals or 

as organized entities such as groups, cooperatives, companies among others. Features include 

the loan targets all forms of youth owned enterprises whether individual, companies, groups, 

cooperatives or otherwise. Loans are accessible to any youth owned enterprise operating within 

the district. The loans are managed by Financial Intermediaries. The loans attract interest rate 

of 8% per annum. The loans are very flexible, if any, collateral required. The loan amount is 
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dependent on the nature of business proposed and the lending terms of the Financial 

Intermediary. Financial Intermediary seeks approval for loans exceeding Kshs. 500,000. 

The application procedures and requirements are that the applicant must be a Kenyan 

youth aged between 18 to 35 years, applications must be for either starting or expanding 

businesses, applicant must have identification details such as business registration certificates 

or personal identification papers such as national identity card or passport. The applicant must 

have a bank account preferable to the preferred financial Intermediary, the applicants collect 

loan application forms from preferred financial Intermediary, submit the loan application form or 

self-prepared business proposals to the preferred financial intermediary. The preferred financial 

intermediary carries out the assessment of the proposed business to establish financial viability 

and other relevant technical matters and attendance of training programs, if required. 

Verification by the district youth officer when sought for by financial intermediary, the repayment 

period and amount is as agreed with the financial intermediary (Youth Enterprise Development 

Fund, 2014). 

 

Figure 1. Conceptual Framework 

  

 

 

 

 

 

 

 

 

METHODOLOGY 

Research Design 

A descriptive survey design was used in this cross sectional study. The survey design was well 

suited to studies in which individuals are used as a unit of analysis in order to measure 

generalizations (Borg & Gall, 1999). The survey design was best suited for this study because 

the data required for analysis was collected from a large population, in which it was hard to 

observe the features of each individual. According to Kothari (2004) a descriptive research 

determines and reports the way things were, and attempt to describe possible behavior, 

attitude, values and characteristics of such things.    

 

Dependent Variable Independent Variables 

Role of Business Plan 

Business Plan Challenges 

Access to Youth Funds 
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Descriptive design was selected in this study because it would allow the researcher to gather 

quantitative information such as numerical and descriptive data to assess the relationship 

between the variables. This enabled the researcher to produce statistical information on 

assessment of the use of business plan document in accessing youth fund in Kenya.  The 

researcher tried to understand the mode youth groups in Nakuru County adopted in preparation 

of a business plan and accessing youth fund. 

 

Target Population 

The population of interest in this research consisted of 150 youth groups between the ages of 

18-35 years from Nakuru County engaging in various business activities which are licensed and 

have a permanent physical location. It focused on micro and small enterprises owned and 

operated by youth groups and business startups by the youth. The main financial institutions of 

focus were micro finance institutions, commercial banks with special emphasis on Youth Fund 

in Kenya. Given the diversity and nature of the data required to answer the research questions, 

the use of several target groups was adopted. 

 

Census Design 

The study employed a census approach where all 150 youth groups were selected to participate 

in the study. This approach ensured that there was neither sampling bias nor sampling error. As 

such, the generalization of the study findings was enhanced.  

 

Data Collection Instrument 

Questionnaires containing closed ended questions were used for collecting data from youth 

groups. The questionnaires had three sections. The first section of the questionnaires sought to 

collect personal data about the respondents and their businesses. The second sought data on 

factors affecting the development of youth groups. The variables in the questionnaires were 

mainly developed based on the themes in the literature review section and research objectives. 

The researcher collected the questionnaires after two weeks from date of issue in order to give 

enough time to the respondents to fill them.  

 

Pilot Testing 

A pilot test was conducted to test the reliability and validity of the questionnaires. The aim of the 

pilot survey was to test whether the design of questions was logical, if questions were clear and 

easily understood whether the stated responses were exhaustive and how long it would take to 

complete the questionnaire. The pre-test also allowed the researcher to check on whether the 
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variables collected could easily be processed and analyzed. The pre-testing was carried out on 

a sample consisting of 10% of the target population. Any questions found to be interpreted 

differently during the pre-testing were rephrased so that they could have the same meaning to 

all respondents. Views given by the respondents during pre-testing were analyzed and used to 

improve the questionnaires before actual collection of data. 

 

Data Analysis Approach 

This began with pre-processing of collected data through editing to detect errors and omissions 

and making of corrections where possible. This involved a careful analysis of the completed 

questionnaires in order to ensure that collected data was accurate and consistent with other 

information gathered. The collected data was coded by the researcher for efficiency in order to 

reduce the replies given by the respondents to a small number of classes. After the coding was 

complete, the data was classified on the basis of common characteristics and attributes.   

The raw data was then assembled and tabulated inform of statistical tables to allow for 

further analysis. This facilitated the summation of items and detection of errors and omissions. 

Descriptive statistics was used to analyze the data. This entailed the use of measures of central 

tendency such as the mean, mode, median, variance and measures of normal distribution.  

 

ANALYSIS AND FINDINGS 

Response Rate 

The researcher managed to give out 150 questionnaires upon which 145 of them were returned. 

This represented 97% response rate. 

  

Role of a Business Plan 

The study examined the role played by a business plan particularly in respect of accessibility of 

youth funds. Table 1 illustrates pertinent findings.  

 

Table 1: Analysis of the Role of a Business Plan 

Statement N Mean SD Max Range 

Clarify Direction 145 3.5 0.41 4 3 

Future Vision 145 2.3 0.27 3 2 

Attract Financing 145 3.5 0.41 4 2 

Attract Team Members 145 2.2 0.26 2 1 

Manage Company 145 3.2 0.37 3 1 

Marketing Plan 145 2.3 0.27 3 2 
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When the respondents were asked to respond to various aspects regarding the role of a 

business plan in their businesses and how it influences access to the youth fund, the mean 

response was 2.7 on the liker scale of 1-5 implying that that the majority of the respondents 

were neutral on the fact that various aspects of the role of a business plan were contributing to 

the reasons a business plan was prepared specifically in Nakuru County. The response on to 

clarify direction had a mean of 3.5, this is a good indication that youth groups of Nakuru County 

were in a good position since they used a business plan to give direction to their businesses. 

When asked giving the future vision, a mean of 2.3 stated that they use a business plan to get a 

future vision to the businesses they undertake. A mean of 3.5 use a business plan to attract 

financing to their businesses meaning that they only wanted to get financing for their 

businesses.  

When asked on those who use a business plan to attract team members, only a mean of 

2.2 of the respondents stated that they use it for this purpose. This is significantly low compared 

to other reasons of preparing a business plan thus indicating that very few youth groups use a 

business plan to look for new team members to do business with. A mean of 3.2 stated that they 

use a business plan to manage their company’s while a mean of 2.3 stated that they use it as a 

marketing plan in their businesses. 

 

Business Plan Challenges 

The study also analyzed the various challenges that young people face when relative to 

business plans. Table 2 shows some of these challenges. 

 

Table 2: Rating of Hindrances of Obtaining Credit 

Challenges N Mean SD Max Range 

Interest rate 145 5.0 0.47 5 3 

Lack of security 145 4.7 0.43 4 3 

Lack of business plan 145 4.0 0.35 3 1 

Low loan Amount 145 4.6 0.42 4 2 

Cumbersome procedures 145 4.7 0.43 5 3 

 

The table above shows how some of the hindrances experienced by the youth groups in their 

effort to access credit to establish businesses were ranked, at a standard deviation of 0.47% it 

shows that the youth had a high risk of not obtaining credit due to interest rates. Followed by 

lack of security and cumbersome procedures at 0.43%, the loan amount was at 0.42% and 

lastly lack of a business plan at 0.35%. 
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Credit access 

The availability and access of credit is critical to the development of youth groups as it enables 

the young people to acquire star up capital as well as expansion capital. The ease with which 

start up capital can be raised is important in determining the rate at which new businesses can 

be established and existing ones expanded. The researcher wanted to find out the extent to 

which credit access and availability can influence the development. 

 

Table 3: Source of Start-up Capital 

Source of Capital N Frequency Percentage 

Personal savings 145 35 24.1 

Family support 145 87 60.0 

Bank Loan 145 8 5.5 

Youth Fund 145 15 10.4 

 

Table 3 shows that 24.1% of the youth groups raised their startup capital from personal savings 

while 60% raised it through family support. From the results of table, it is evident that a majority 

of youth raised their startup capital either from personal savings or through family support. It is 

only 5.5% that raised their startup capital in form of Bank loan. The Percentage of individual 

youth who acquired their startup capital from the Youth fund was 10.3%. 

 

Summary 

The primary purpose of a business plan is to define what the business is or what it intends to be 

over time. From the findings, it was clear that 60% of the youth groups understood the purpose 

and direction while 40% did not the clarity. Future Vision of the businesses that lead to future 

growth and direction into the business plan for changes in the market, growing or slowing 

trends, and new innovations or directions to take as the company grows was 75% of the youth 

groups. This was shown by their motivation to start up businesses. While 25% of the youth 

groups did not have a clear vision about their businesses. Attract financing to a business that 

can make profit was a major challenge since 25% of the youth groups said that they would get 

some kind of financing while 75% were not able to get any form of financing. Attract Team 

Members such as partners, secure supplier accounts and attract executive level employees into 

the new venture is also a major challenge in that 30% said they would get team members while 

70% responded that getting supplier accounts and employees was a big problem. 

Youth groups face different challenges with regard to making a business plan. These 

challenges included financial projections, 30% of the youth groups had rough projections on the 

business and financing required to do business, and 70% did not. Lack of a viable business 
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opportunity was also a major challenge in that 20% had viable business plans and 80% did not. 

Over estimation of revenues by the youth groups was shown by the studies that 9% had very 

good estimations, 15% had good estimations, while 76% had poor revenue estimations. 60% of 

the youth groups according to the findings had clear objectives about their investments while 

40% had no clear objective about the investments to be undertaken. Research on business 

consistency was also carried out and the findings were that 30% had clear business consistency 

while 70% of the youth groups did not. 

 

CONCLUSIONS 

It is concluded that in order to promote the development of youth groups effectively, there is 

need to factor in the special needs of the youth when government policies on economic 

activities are being crafted in order to realize the full potential of SME sector as an equal 

employment contributor in the economy. Poor credit access and unavailability is likely to slow 

down the development of youth groups if there are no favorable credits schemes to promote 

youth groups. State sponsored youth credit schemes should be designed in manner to 

overcome the numerous challenges they face such as corruption. The provision of business 

plan education and training should also be enhanced across all levels of learning especially at 

the primary and secondary levels where it is either lacking or inadequate. 

Another factor which needs to be enhanced for effective development of youth group 

businesses is the provision of business development services such a mentoring, business 

counseling and business plan training. The development of youth groups can be affected by 

poor market accessibility of products from youth run enterprises. The existence of unfavorable 

government policies such as; taxation, patenting laws and licensing regulations is also a great 

hindrance to the development of businesses run by youth groups. These calls for the 

introduction of favorable business regulations and policies for youth run businesses as well as 

assisting them get market for their products. 

 

RECOMMENDATIONS 

It is recommended that State-sponsored micro credit programmes should be redesigned to 

overcome the weaknesses that hinder their effectiveness. The barriers faced by the youth when 

accessing credit on individual basis from financial institutions and these programmes should be 

addressed. Business plan education and training programmes should be introduced at primary 

and secondary school levels where they are either nonexistent or inadequate. These 

programmes should be tailored in a manner that can equip youth groups with skills to start their 

own enterprises and not just passing examinations. The government policies and regulations in 
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relation to business activities should be made more favorable for youth groups run businesses 

through provision of tax holidays for startups as well as relaxing licensing regulations and the 

cost of business registration. The government should increase its consumption of products from 

youth group businesses from the current 10% to 50% across all its ministries and parastatals. 

The government should improve its tendering system by making it easier for youth groups to win 

government tenders. 

 

LIMITATIONS AND SUGGESTIONS FOR FURTHER RESEARCH 

It was difficult to get respondents who are willing to participate in the study in that respondents 

were either too busy or did not want to participate in the research. Other respondents did not 

have the knowledge of what the business plan comprised of and how it was prepared.  Time 

was also a hindrance when doing the research.  

There are some areas concerning a business plan that this research did not cover, this 

areas of study that require further study are; The impact of Youth Fund on the growth of youth 

group businesses in Nakuru County. An assessment of the effectiveness of state sponsored 

credit programmes for youth run businesses towards promotion of youth groups in other parts of 

the country. 
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